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@ After initial research, visitors to the
mountain had distinct activities in

which they were interested.The site’s
navigation provides both activity-
centric access to information (more
Skiers exploratory) and task-centric options.
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@ Weather is one of the most important
factors in the decision to come to the
mountain. I proposed a “weather wid-
get” that would describe the weather
visually and provide access to more
detailed information.

@ The redesign of online Season Pass
sales focused on operational stream-
lining and simplifying the customer
journey.

Stevens Pass, one of the largest day ski
resorts in the northwest, needed a site that
would answer the questions of the most
novice skiers while satisfying the needs of
the most hardcore snowboarders.
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